37¢47TT 198: Magazine Articles & Opinion Pieces — 3R & Ugl,

HASIGRY & |l

Arey wah, boss! Aaj hum %3l magazine articles (/&) 3iX opinion pieces (7 aTel
o) @l B2-level T &y Tg 3R THST. Style Ig91 simple Hinglish, ASIGR tips &
ATU—taaki tum confident & X analysis T Tahl.

(1) Magazine Articles aur Opinion Pieces FIT gl &?
e Magazine article (9T o1@): fhdT topic X SR, stories, interviews, data,
aur visuals & @TT—tone usually informative + engaging.

e Opinion piece / Op-ed (A oI F): oW FI personal IT/de—claim + reasons +
examples + persuasion.

e Simple line: Articles ¢a & information; Opinion pieces ¢ & interpretation.

(2) 3 3R FF use F?

e &d: exams (reading comprehension), research, content creation, business
insights, general knowledge, discussion prep.

e $¥ UGS (3-Step Reader Plan):

(1) Skim: title, subheadings, images, intro & conclusion—“article fr& I &

%-?”
(2) Scan: keywords, data, names, dates—“important facts Fere?”

(3) Sense & Summarize: author ka viewpoint, tone, bias, evidence—“or@
hgall T ATgdT 8?7

Helpful markers:

e For articles: who/what/when/where/why/how; examples; case studies;
sidebars.

e For opinion pieces: claim, reasons, counter-argument, call-to-action.
Mini-checklist:

e Main ideain 1 line?

e 3 key points?

e Evidence (data, expert, example) f&HelT?



e Tone: neutral/informal/persuasive?
e Bias IT strong language fer?

(3) 20 Example Sentences (English + Hindi)
(1) This magazine article provides background and context. = Ig U3l oI Jsae{fH
iR G eargl

(2) The writer supports the argument with real examples. = o de I AEA AR
3CTEI0N O GHYT ST/ &

(3) The headline grabs the reader’s attention. = 2§k UTSH FT €T WiadT & |
(4) The subheading summarizes the main idea. = EEEILNED qET IR &l R SdTdT g |

(5) According to the article, consumer habits are changing. = 9@ & 38R, 3YHEFAT
e TET W

(6) The opinion piece argues for sustainable policies. = T oG fCFIF Afadi & g&T H
REXGIN

(7) The author acknowledges opposing views. = o@ AU faaRT FI THHR
FXAT/HA & |

(8) The tone is persuasive but respectful. = STg<IT 9 &, G FFHTATIh 3T

(9) This paragraph offers a balanced perspective. = Ig 3eJct3¢ Hclioldl ETSChIUT el
gl

(10) The writer uses anecdotes to connect with readers. = @& TSt T T g & forw

oI fFed 3uAeT FHAT/FIAT §

(11) The article cites experts and recent studies. = o [aATAT 31X AT 3MEITAT FT
ool AT |

(12) The conclusion suggests practical next steps. = TS cITTETR® 37Tl HeH
o

(13) The layout includes images and sidebars. = of3713¢ H 07 3R AEsaR AT & |

(14) The piece challenges common assumptions. = ol HTHY YRUMSAT T AT T
gl



(15) The argument is clear, but some evidence is limited. = d% TS §, W S AT
AT LI

(16) Readers are invited to share their opinions. = UT&eh! &l 39T T ATST el o Tl
3ART fFar ST gl

(17) The author’s bias is visible in word choice. = 2Ts¢ TIT H W@ HT TeTITd fTe@dT
gl

(18) The statistics strengthen the central claim. = 37Th3 eI &I I Holqd ok

(19) The narrative style makes complex ideas simple. = FUTcH® ell STl TATRT ST
A FAT AT B |

(20) Overall, the article is informative and thought-provoking. = e Ao, o
S GSGIECEINESINE LY

(g) B¢ Vocabulary List
Headline: qey SINEY

Subheading/Deck: 392¥®
Byline: ol@eh T ATH
Sidebar: TEI® dieq/AC

Op-ed/Opinion piece: IT oG

Claim/Thesis: HET FEATd/CTdT
Evidence/Citation: YHTUT/3HR0T
Anecdote: BYeT fohear

Tone: elgall

Bias: 9&T9Td

Counter-argument: 9fddarg

Call to action: ST -3TTgaTs

Fact-check: a2g-gfse

S



Summary/Takeaway: TR /AT TG

Narrative/Expository: hTcHh /cIATEATcHh

(5) Quick Reading Templates (plug-n-play)

e Article Summary: Topic = ... | Main idea = ... | 3 key points = (1)... (2)... (3)... |
Evidence = ... | Conclusion = ...

e Opinion Map: Claim = ... | Reasons = ... | Counterpoint = ... | My view = ...
Action = ...

e Bias Check: Strong words? One-sided? Missing data? Alternative views?

Funny Recap (GIEdi! dTell 37GTe7)
e CITd: “Boss, article oIl g—aiig 3T W g!”
o dH: “Arre yaar, 9gel skim—headline, intro, conclusion. Phir scan—keywords,
data, quotes. Last # 3 takeaways fei@l. Opinion piece? Claim 9&sl, reasons
315, bias check #T. §H—reader ¥ researcher §ef TT!”



